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Many small business owners focus on products/services but overlook creating a

cohesive brand. Why does it matter? A recognizable brand fosters trust and attracts
repeat customers.

MOST ICONIC LOGOS

The top 5 most instantly recognizable logos

Google Business Profile will
act as an extension of your
brand—customers see it first
In search results. Ensure the
profile has your logo, brand
colors, and a compelling
business description that
reflects your identity. A
visually appealing and
complete GBP builds trust
and sets expectations




Creating a Customer Persona is important. Businesses often market broadly, hoping to attract
everyone. Targeted marketing based on specific customer personas delivers better results

Google Business Profiles Insights
provides data on customer actions,
such as calls, visits, and location
searches, helping refine your
understanding of who your customers
are and what they need.
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Stats at a Glance

All Time Stats Most Popular Times
& Total Page Views 25679 Top days
# Total Sessions 13,887 Sun
15.56% of Views
& Number of Posts 5 R
Top hours
B Number of Pages 8
11 AM
® Number of Comments 0 7.98% of Views
Sessions Pageviews

279 = | 874

u Site Notes

Mon

15.44% of Views

12 PM

7.08% of Views

Avg. Session Duration

4 35% 1 65

Sat

14.81% of Views

10 AM

6.8% of Views

Your Most Popular Page
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Unlock with Monsterinsights Pro
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Bounce Rate

63.8%
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Overview Calls
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Website and Google Business profile Insights tell the story
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Calls made from your Business Profile

Bookings Directions Website clicks
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Business Profile interactions @
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Most small businesses fail to collect and leverage customer data. What do they miss? Many
don’t capture or analyze customer behavior effectively. Using data helps businesses create
targeted campaigns and personalized experiences.

Search queries that brought
't0 your profile and provides
-; =-V|ews clicks, and customer
thls data to tweak marketing
S {:h as targeted promotions for
N ---trafﬂc services. Collecting
O matlon like email address when
der or providing a receipt are

assets for future sales.




Most small businesses do not utilize email marketing consistently if at all. Email campaigns are often
sporadic or non-existent. Email is a cost-effective way to nurture leads and drive repeat business.
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Search Engine Optimization (SEO) Some small businesses neglect their online
visibility by not optimizing for search engines. SEO drives organic traffic and
ensures potential customers can find you easily. Some SEO is done on your

website but today factors like your GBP affect how your website ranks.

How does a GBP Help? A well-optimized
GBP boosts local SEO. Use relevant
keywords in your business description,
services, and posts. Google favors
complete, active profiles in search
results, especially for local businesses.

Name
Address
Phone Number




Most small businesses don’t track return on investment (ROI) for their marketing efforts. What are
they missing by not tracking the results? Many businesses don’t track which strategies are working
and which are not or do.
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GBP provides free analytics, including
phone calls, website visits, and driving
direction requests. By tracking which
campaigns drive GBP traffic, you can
double down on high-ROI strategies.




Most small businesses don’t leverage user-generated content and reviews. Many fail to encourage
customers to leave reviews or don’t use testimonials effectively. Positive reviews build trust and
influence purchasing decisions.

BBP reviews are crucial for
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Small businesses don’t have consistency in social media marketing. Inconsistent posting leads to
sporadic engagement. Consistent posting builds brand awareness and keeps your audience
engaged.
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Small businesses don’t use video marketing. Many skip video content, thinking it’s too expensive or
complicated. Many skip video content, thinking it’s too expensive or complicated.
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Most small businesses don’t collaborate or network with other companies and influencers. These
businesses operate in isolation instead of leveraging partnerships. Collaborations expose your
business to new audiences.
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